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NOTICE:

The Spinner newsletter name and content herein are copyright protected and may not be reproduced without SL-PCA’s
express written permission. All logos belong to their respective owners. Porsche, the Porsche Crest, Targa, Boxster,
Carrera, Cayenne, Cayman, Panamera, Tiptronic, VarioCam,
PCM, 911, 4S, are trademarks of Porsche AG. This newsletter is only for our Iowa Subscribers. We do not intend to
establish contacts or enter into any contracts outside of the
State of Iowa. INFORMATION IN THIS NEWSLETTER IS
PROVIDED “AS IS” WITH NO WARRANTIES EXPRESS
OR IMPLIED. USE OF THE INFORMATION HEREIN IS AT
YOUR OWN RISK. Inclusion of an advertisement or Internet
link in these pages does not imply any endorsement of the
services or the site, it’s contents, or it’s sponsoring organization. The opinions expressed here are those of the authors
and do not necessarily represent the opinions of Spinner,
the Porsche Club of America, the Schonesland Region of
the Porsche Club of America, its officers, newsletter editors,
or web-master. Classified ads are welcome from SL-PCA
members. Nonprofessional, non-corporate sale of personal
Porsche-related items only. Classified cost is FREE!! Editor
reserves right to limit ad size due to space limitations. Please
email jeff.t.david@gmail.com for more information.
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President’s Apex

Will MacFarland
President

It’s July already! And what astoundingly beautiful
weather we’ve been having! June was a month with a
crowded slate and Schonesland enthusiasm (usefully
coupled with mild temperatures) was equal to the
challenge! We had great showings and new faces all
across the spectrum of events offered and I hope we
can keep it going throughout the summer.
Summer is also Porsche Parade season. In the
early days of my PCA membership, I remember
reading about Parade in Panorama after the fact and
wondering why I hadn’t heard more about it in my club
communications. I will allow no such oversight here!
Parade 2017 is in Spokane, WA, which is a bit of
a hike for members of Schonesland (kudos to Tom
Rusk and David & Marge Mickle who will proudly be
representing us there), but Parade 2018 is practically
in our backyard at Tan-Tar-A Resort on the Lake of
the Ozarks in Osage Beach, Missouri. I believe we all
owe it to ourselves to make a strong showing there.

That entire event was like walking around in some sort
of blissful alternate reality, where everyone you meet is
happy and helpful and glad to see you, and every car you
see is a gleaming example of some of the world’s finest
engineering.
For me, the highlight of Parade isn’t the Autocross, or the
Concours, or the 5K, or the driving tours, or the evening
culinary events, or the wine tastings, or the time-speeddistance rallies, or the free carwash stations, or the Parade
of Porsches itself – even though all of those things are
good fun!
For me the highlight is that Porsche AG cannot afford to
ignore such a gathering of its most rabid fans, so they
always bring their top executives and some drool-worthy
hardware.
At Parade 2015, during the Concours banquet, Porsche
debuted the first Cayman GT4 in North America by driving
it right through the mass of crowded banquet tables to the
front of the hall. They brought the 1998 Le Mans-winning
GT1; they brought the 1986 Paris-Dakar Rally-winning
959; they brought…I need to stop, because there’s only so
many column-inches to work with here.
Suffice it to say that the factory support makes Parade a
PCA event unlike almost any other (Rennsport Reunion is
also awesome).
This article is your official notification, a year in advance.

Anne and I attended our first Porsche Parade in June
of 2015. It just happened to be the 60th Anniversary
Parade. That’s our Seal Grey 996 Carrera 4S, right
there in the front row of the picture published in the
September 2015 Panorama, just above the words
“French Lick, Indiana.”

Save a week on your July 2018 calendar for a trip down to
Osage Beach. Make it your annual vacation. A nationallevel PCA event like Parade is a bucket-list experience.
You’ll be hearing a lot more about it here in SPINNER in
the months to come. See you there!
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Fall Drive

Ron Newman
Tour Director

2017 FALL TOUR: Oct. 13th, 14th & 15th
Why do we work so hard?
Family, food, shelter – of course. But also for
ourselves. Some “down time”. Some fun, adventure
and relaxing over a great meal with friends.
The Schonesland Fall Tour is an opportunity to reward
ourselves.
The 2017 Fall Tour could be a fitting end to the driving
season…….and a just reward. Rave reviews poured
in after last year’s Fall Tour, so we made only minor
changes for 2017 including moving the event back
one week hoping to get more seasonal colors.
The Fall Tour begins with a group dinner at the Pepper
Sprout restaurant in downtown Dubuque, IA at 8:00
pm Friday, Oct. 13th.
Our Schonesland group will be spending two nights
(Friday & Saturday) at the downtown Dubuque
Holiday Inn which is ideally located for our event. A
block of 20 rooms has been arranged for both nights.
Saturday morning our group will tour southern
Wisconsin and enjoy lunch in what was once a “buggy
factory”.

So mark your calendar for Oct. 13th-15th. The 2017
Schonesland Fall Tour may be just the experience you’ve
been looking for.
NEXT STEPS:
1) Make your hotel reservation:
Holiday Inn 			
450 Main Street
Dubuque, IA 52001
Phone: 563-556-2000
Group Name: Schonesland Porsche Club
Room rates: Friday, Oct. 13th = $149
Saturday, Oct. 14th = $149
2) Register for the event at: MotorsportReg.com

3) Send an e-mail to Ron Newman & let him know if you
(and a guest?) will be attending the evening meal on Friday,
and the lunch and evening meals on Saturday. Please
include your cell phone number along with the model, year
and color of the Porsche you’ll be driving.
NOTE: Appetizers will be provided before lunch and
the evening meal on Saturday. A dessert and nonalcoholic beverage will be provided Saturday afternoon. A
participation fee of $24/person is required. (Diners will be
responsible for the cost of their own meals)

After lunch we will tour some more, then stop for
some socializing and a delicious dessert bar at The
Old Feed Mill in Mazomanie, WI (a restaurant in a
converted flouring mill dating back to 1857).
We will finish our Saturday tour and return to our
Dubuque hotel. From our hotel it is a short walk to
Vinny Vanucchi’s for appetizers and a terrific meal
Saturday evening.
Sunday we will tour roads in NE Iowa before ending
our tour late Sunday morning.
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Horsepower is Now Completely Meaningless

Will MacFarland
President

The 2018 Toyota Camry will boast an (optional)
direct-injected 3.5-liter V6 producing 301
horsepower and 276 pound-feet of torque.
Chew on that for a moment.
The 2018 Camry eats that ’86 930 Turbo that just
pulled $120k at auction for breakfast. The 2018
Camry scares the hell out of your bad-boy ‘05
Mustang GT. The 2018 Camry is poking you in
the eye for paying close to fifteen grand more for
a new BMW 530i with an infantile little turbo four
from a Mini Cooper under the hood.
When a Toyota Camry has 301 horsepower, it
can mean only one thing: horsepower is as free
and common as rain on summer afternoons.
Horsepower is no longer special and rare; it’s a
thing that handily occurs on frequent occasion.
No car can simply post a horsepower number and
convey its uniqueness via that sole metric (ahem,
Dodge) – not when the ubiquitous Camry posts
301.
What makes a car special, then, in this breathless
age of ever-present power? The easy thing about
the horsepower wars is that they’re a scoreboard.
The biggest number wins, right?
When that scoreboard becomes irrelevant,
however, the discussion about specialness
becomes more nuanced and complex.
We’re forced to grapple with hard-to-objectify
impressions like “steering feel,” “handling,” “seat
comfort,” and “throttle response.”
Everyone
weighs these subjective things differently, so
it’s much more difficult to conclude a clear and
straightforward “best” based on categories that
aren’t horsepower.

If horsepower is essentially a given, we need to
step back and look at the larger picture.
Rather than niggling over the infinitesimal details of
a car’s on-road or on-track behavior and handling,
we need to simply ask: what can this car do? Does
it carry more than two people? Can it handle a
reasonable amount of luggage? Is it comfortable
for long hauls? Is it dog-friendly? What kind of fuel
economy does it get? Is it quicker/faster than most
other cars around it on the road? Does it even
NEED a road?
That last question is an important one, because
many buyers are swayed by the so-called
“capability” of their prospective purchases to go
off-road.
I’ve mentioned before that the Jeep brand is one
of the hottest in the world right now, and not an
ounce of their marketing is directed toward on-road
behavior.
What Jeep sells is the ability to escape the
mundane. While everyone else slogs through traffic
in a dreary urban wasteland, Jeep buyers crash
through crystalline wilderness streams enroute to
secluded beaches or mountaintops where all their
Jeep-driving friends have started jaunty bonfire
parties and eagerly await their arrival.
While much of this is pure fantasy, is it any more
fantastic than the notion that every single Porsche
sold will spend time on a racetrack?
Of course not. In fact, for many people, the nearest
beach or mountaintop bonfire is much closer and
more attainable than time on a racetrack, so there
is a sliver of potential reality in Jeep’s marketing.
However, with every Jeep purchase comes the
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roulette of owning a Fiat-Chrysler product.
Jeep Cherokee Trailhawks that originally sold
for upwards of $40k are worth half that just two
years later. Are they all lemons? Certainly not,
but equally certain is that some of them are.
All of this—the ubiquity of horsepower, the related
step-back to a bigger-picture outlook, some
slogging through traffic, and some wariness
regarding Jeep ownership—coalesced for me
recently with an invitation I got in the mail from
the local Land Rover dealership.
I’d always laughed about Landies, these huge,
heavy, inefficient, Old-World slabs of switches
and buttons and supposed capability (when
they were working correctly).
But recently, the company replaced the old LR4
with a new Discovery, and each review I read
attempted at its outset to bemoan the change
from ladder-frame to unibody construction.
In every case, the negative narrative collapsed
because the new Disco was so astoundingly
off-road capable without any of the on-road
compromises associated with the old design.
My curiousity piqued, I arrived at the Land
Rover place at the appointed hour. Forcibly
peeling my eyes off of the V90 Cross Country
parked next door at Volvo, I strolled inside.
After some introductions, I got a ride and a
drive in a new Discovery HSE Td6 (midlevel
trim, diesel engine). And my goodness, it was
staggering.

The finish and materials of the seats and interior
were really impressive. The torque from the diesel
was smooth and satisfying. The off-road capability,
showcased on a little rock track tucked behind the lot,
was nigh-unbelievable. Windshield filled with nothing
but sky? No problem. Nothing but dirt? No problem.
Tilted at a crazy angle as if about to barrel-roll? No
problem.
Want a gods-eye view of what the car is doing and
the obstacles around it, rendering spotters obsolete?
Simply press the Surround-View button. Want to get
back on the road? Just turn two knobs and press one
button, and the Disco hunkers back down to cruising
clearance. Incredible.
The very thought of juxtaposing such a modern,
luxurious, technical engineering achievement with an
untamed wilderness far from civilization is captivating
to me.
So does the ease of doing it – all one needs is to buy
one and strike out into the frontier. To one moment be
unprotected and alone with untouched nature, and the
next to be enveloped in a mobile jewel of mankind’s
progress…it’s nearly a magician’s trick that can be
repeated endlessly and not lose its novelty, and the
Discovery is the (admittedly pretty expensive) magic
wand that makes it possible.
In conclusion, the 301-horsepower 2018 Toyota Camry
means you should go buy a Discovery and leave the
confined spaces of the road network behind. Because
when everyone is over-300-horsepower special, no
one will be. Except you.
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Winery Drive Recap

Garry Seemann
Safety Chair

From the June Cars and Coffee we (seven cars) departed from the Machine Shed in Clive making our way
to Redfield, Guthrie Center, Coon Rapids, a drive by past the Templeton Rye distillery project in Templeton
and then onto Carroll where we ate lunch at Charlie’s Steakhouse.
After lunch several of us were welcomed at the Santa Maria Winery for a short tour learning about how the
winery was created and history of the building they are located in (originally built to assemble Ford Model
T’s) we followed this with by a wine tasting of their wines.
A small group with many new members, turned out being a lot of fun.
Pics are at our stop in Templeton at the Templeton Rye building.
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Have a great picture of your car and want to share it?
The club website, www.schonesland.com, has a special photo gallery titled “Club Member Cars” and we
would like to add your car to the list. Send us your best photo and we will add you to the website photo
gallery.

Tyler Farner’s picture of his 1981 hot rodded euro 911SC was selected in May 2017 as the picture of the month for the
Porsche Club of America E Brake newsletter.
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SAVE THE DATE : 2017 Valley Classic (Car Show)
Schonesland has been invited to participate in the 2017 Valley Classic on Saturday, August 5 from
9:00 am to 1:00 pm at the Valley Community Center 4444 Fuller Road in WDM (across from Valley
Evangelical Free Church).
There is no entry fee and includes a BBQ lunch following the car show. Registration begins at 8:30 am.
Last year they had about 100 cars participating. They will set aside parking so that we can have our
Porsches all together.
If you are planning to participate, please email Doug Hillman at doug.hillman@drake.edu by July 31 so
they can set aside enough spots for our Porsches. It sounds like a great event and another chance to
show case our beautiful cars.
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Events Calendar

July 2017

Sat 7/8 -- Schonesland Cars & Coffee; 8-10 AM
Sun 7/9 -- Porsche Parade 2017; 9 AM 7/9 - 7
PM 7/16
Sat 7/15 -- Schonesland Cars & Coffee - Loess
Hills Kickoff; 8 AM 7/15 - 12 PM 7/16
Tues 7/18 -- Schonesland Drive & Dine; 6:308:30 PM
Tues 7/25 -- Schonesland Board Meeting; 6
PM-8 PM

August 2017

Tues 8/22 -- Schonesland Drive & Dine; 6:30
PM-8 PM
Sat 8/25 -- 365 Event in Cedar Rapids, IA -Group Drive
Tues 8/29 -- Schonesland Board Meeting; 6
PM-8 PM

September 2017

Sat 9/9 -- Schonesland Cars & Coffee; 8-10 AM
Sun 9/10 -- Des Moines Concours D’Elegance;
10 AM-7 PM
Tues 9/19 -- Schonesland Drive & Dine; 6:30
PM-8 PM
Sat 9/23 -- German Car Show at Principal Park;
8 AM-2 PM
Tues 9/26 -- Schonesland Board Meeting; 6
PM-8 PM

October 2017

Fri 10/13 -- Schonesland Fall Tour; 4 PM
10/13 - 6:15 PM 10/15
Sat 10/14 -- Schonesland Cars & Coffee; 8-10
AM
Tues 10/17 -- Schonesland Drive & Dine; 6:308:30 PM
Tues 10/24 -- Schonesland Board Meeting; 6
PM-8 PM

November 2017

Sat 11/11 -- Schonesland Cars & Coffee; 8-10
AM
Tues 11/14 -- Schonesland Drive & Dine; 6:308:30 PM
Tues 11/21 -- Schonesland Board Meeting; 6
PM-8 PM

December 2017

Sat 12/2 -- Schonesland Holiday Party; 6 PM10 PM
Sat 12/9 -- Schonesland Cars & Coffee; 8-10
AM

On Facebook? So are we.
Join the Schonesland Facebook page by searching
Schonesland Region of the PCA and hitting the Join button,
then share your favorite Porsche photos or car related items.
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We encourage you to apply online at www.pca.org

PCA Membership Application
Family or Affiliate Member
This person must be 18 years or older.

You may designate a family OR affiliate member as part of your membership.

Family Member Name: _____________________________________

 3 years ($132)

 Friend

 Child

 Other

 Sibling

or Affiliate Member Name: __________________________________
 Parent

Relationship to Member:  Spouse

Payment Information
 2 Years ($90)

Term of Membership:

 1 Year ($46)
*Some regions also require additional regional membership fees.
These fees are assessed directly by the regions.

 Mastercard

 American Express

 Check enclosed (payable to: Porsche Club of America)
 Visa
Card #:_______________________________________ CVV #__________
Expiration Date:________________________________________________
Name as it Appears on Card:____________________________________
Signature: _____________________________________________________
Billing address: ________________________________________________
City______________________ State/Province____ Zip code___________
Memberships are non-transferable nor are any portion of the dues refundable

 duPoint Registry

 Car & Driver

 Autoweek

For Overseas Members: Expedited mail delivery of your Porsche
Panorama is available for an additional $30 per year.Please check box
if you wish to use this service and add $30 to your payment. 

How did you learn of PCA?
 Automobile Magazine
 BMW Roundel
 Cayman Register

 Mercedes STAR

 PCA Member

 Excellence Magazine
 Panorama Magazine

 Porsche Market Letter (PML)
 Other (specify below)

 PCA Web Site
 Road & Track

The information collected on this application is used exclusively by
the Porsche Club of America (PCA) and its regions for conduct of its
activities. PCA does not release any individual membership information
to any one or any organization outside of PCA and its regions.

IT’S THE PEOPLE!
HISTORY:

The Porsche Club of America was founded in 1955
with the following objectives in mind: to promote the highest
standards of courtesy and safety on the road; to enjoy and
share in the goodwill and fellowship inspired by owning a
Porsche; to maintain the highest standards of operation and
performance; to establish a mutually beneficial relationship
with the Porsche factory, dealers, and other service sources; to
exchange ideas with other Porsche clubs throughout the
world; and to establish mutually cooperative relationships
with other sports car clubs. A membership in PCA will add to
your enjoyment in owning one of the finest automobiles in the
world. With over 100,000 voting members, PCA is the largest
single-marque car club in the world.

we

P orsche

over

ownershiP can ProviDe ,

100,000

members ,

anD we ’ ve built a community arounD that .

know the joy that

w ith

is the largest single marque car club in the worlD .

Your Local PCA Contact:

All Porsche owners who are 18 years of age or older
are invited to become members of PCA.
If your Porsche is on order and you do not yet
have a VIN, you can email/fax a copy of your
sales order after applying online.
A portion of your dues is returned each year to your assigned local region for the support of its activities.

1 year: $46 2 years: $90 3 years: $132

JOIN TODAY:
Apply Online at www.pca.org

Pca
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PCA has something for everybody!
• Technical Updates
• Award-Winning Magazine
across the cars and the years to

The Porsche experience reaches

• Tours & Rallies

whose name the cars bear, the men

• Social Events
• Autocross

them, and those around the world

We encourage you to apply online at www.pca.org

PCA Membership Application
 Mr.

 Mrs.

 Ms.

 Miss

Please type or print neatly. You must own (or co-own) or lease a Porsche
and must be 18 years of age or over to apply for membership.
You may also apply for membership online at www.pca.org/join

Prefix:

Full Name: _______________________________________________________

Address Line1: _____________________________________________

Address Line 2: ____________________________________________

City: _____________________________________________________

State/Province: ___________________Zip Code: ________________

Country: __________________________________________________

Home Phone: ______________________________________________

Work Phone: ______________________________________________

E-Mail:____________________________________________________

PCA Region Designation

Region: ___________________________________________________

*Your region will be assigned based on where you live, however
you can specifically request to belong to any one of our PCA regions.

Car Information - Porsches Only (* required information)

If you own more than two Porsches you can add them to your PCA profile online.

Porsche #1 *Year:___________*Model: _______________________

*Body Type: ________________*Color: ________________________

*VIN #: __________________________________________________
Car Used:

 Self

 Daily

 Dealer

 Pleasure

 Independent

License Plate #: _____________ License Plate State:______________
Maintenance:

__________________________________________________________

__________________________________________________________

Name and age of child(ren): _________________________________

Spouse’s Name: ____________

Marital Status:  Married  Single

Occupation: _______________________________________________

Birthdate: _________________________________________________

Member Demographics (optional)

Average number of miles driven annually: _____________________

assistance, and camaraderie second

A better road awaits you.

as we are, join our club today.

to none. If you’re as into these cars

offers driving experience, technical

feeling. The Porsche Club of America

built a community around that very

Porsche can bring you, and we’ve

We know the unbridled joy that a

who drive and cherish them.

and women who design and build

people, binding together the family

• On-Track Driving
• Concours d’élégance
• Club Racing
• Porsche Parade
• pca.org
• Member Discounts
• Over 3000 Events Annually

PCA NATIONAL OFFICE
P.O. Box 6400, Columbia, MD 21045
Phone: 410.381.0911
Fax: 410.381.0924
email: membership@pca.org
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